
W
ith almost 100 years of expe-
rience in manufacturing
electric clippers, Aesculap is
one of the foremost author-
ities on these important

tools of the grooming trade. Grooming
Business recently caught up with the com-
pany’s key account manager, Erich
Jedersberger, to discuss clipper selection
and maintenance.

Grooming Business: What features should
groomers look for in a clipper?
Erich Jedersberger: First, they should look
for a powerful clipper that is strong

enough to go through even thick or mat-
ted coats easily. Then, they should choose
one with a minimal amount of vibration,
which is bad for the groomer’s wrist and
hand. The clipper should also stay cool;
most animals do not appreciate a hot clip-
per or blade against their skin.

Longevity, reliability and the quality of
customer service should also be consid-
ered. Clippers can be expensive, and
groomers do not want to have to
exchange their tool every six months, or
even every year. The product must also be
reliable; the clipper shouldn’t suddenly
stop working when a dog is on the table. 

GB: What should groomers look for in a
clipper supplier?
Jedersberger: They should look for a
supplier who manufactures top-quality
products. They should also consider
availability; if a groomer needs a spare
part, they should be able to get it quick-
ly and easily. This means that they
should look for a supplier with good
customer service and a local service
center. 

GB: How can groomers ensure that they get
the most life out of their clippers?
Jedersberger: First, groomers should get
good training on how to use the clipper. I
think this is a basic requirement–if you
don’t understand the product, it’s difficult
to handle it successfully. A good clipper
that is well maintained can last for more
then 10 years. 

Groomers should maintain the clipper
by oiling the blades regularly. This tends
to get neglected when groomers are busy,
but failing to oil the blade could theoreti-
cally affect the longevity of the clipper.

GB: What sets Aesculap clippers apart from
the competition?
Jedersberger: There are three main things
that differentiate our German Red Clipper
from its competitors: First is the
unmatched cutting power of the Red
Clipper. Even that “once a year” dog can
be easily clipped. 

Second is the longevity of our clipper.
We offer an unmatched 10-year warranty. 

The third thing is our unique blade sys-
tem. It is not comparable or compatible
with other systems in the market. Other
companies use a snap-on blade, also
called an A-5 compatible blade. Our blade
system is different. It allows you to adjust
tension by twisting a small knob on the
blade; this offers greater versatility. You
can lessen the tension if you’re clipping a
dog with thick hair, and tighten it for thin,
fine hair.

The German Red Clipper offers pet styl-
ists a truly quality built tool that works as
hard as they do. Our company stands
behind our products by offering not only
a wonderful tool but unequalled customer
service, as well. gb
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A Cut Above
According to Aesculap’s Erich Jedersberger, groomers should look

for longevity, reliability and quality customer service when
selecting a new clipper. 

By Melissa Breau
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“ONE OF AMERICA’S FAVORITE SHARPENERS”
Sharpener that is also a groomer. Website has free

videos and articles on blade and clipper care. Blades
$4.00, Regular grooming shears $4.00. Mail-in service
has 48 hour turnaround, on-site serves the entire gulf

coast. Website has all information. All blades, all shears,
clipper repair. Northern Tails Sharpening, Mobile

Alabama. Call 251-232-5353  www.northerntails.com 
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