
Healthy Spot is committed to providing fine products and premium serv-
ices, while breeding social awareness from a global perspective.
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For a Dog's Mind,
Body and Bowl

Santa Monica is a city focused on healthy
and organic alternatives. It’s also a dog metropo-
lis, which is why Andrew Kim and Mark Boonark
chose to establish a modern, eco-friendly pet store
with a holistic focus on one of the city’s busiest
boulevards.

Open since May, Healthy Spot is easily differ-
entiated from warehouse-like big-box stores and
smaller pet boutiques by both its aesthetic and its
philosophy. The store’s bright, friendly colors and
clean, simple lines sometimes lead passerbys to
believe that the neighborhood has a new toy store.
But the store is actually a pet haven, with a focus
is on healthy lifestyles and on taking care of the
pet and the community from a global perspective. 

Healthy Spot’s focus on green retailing began
during construction. One wall of the store is made
of recycled wood, and some of the paint used is
recycled as well. Tube skylights, which trap the
sun’s light and redirect it, serve as a replacement
for traditional lighting during daytime hours.

In addition to its eco-friendly construction,
the store operates in an environmentally-con-
scious way by offering customers a choice between
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true to its mis-
sion. The store
will also take back
any food that a cus-
tomer is unhappy
with, whether the
manufacturer sup-
ports it or not.

In addition to
the retail section
of the store,
Healthy Spot offers

several services. A
puppy preschool allows for young dogs to be
socialized in a controlled environment, and also

introduces a small amount of obedience training.
A small dog daycare offers mental stimulation that
dogs don’t otherwise get while their owners are at
work. It allows dogs an outlet for their energy,
because they can play together and go for regular
walks.

Healthy Spot also has a dog spa. The idea is
to prevent problems like ear infections and mat-
ting. The spa’s non-anesthetic oral cleaning pro-
vides dental care, and massage therapy is avail-

able for dogs that need healing and older dogs
that might benefit from a rubdown.

Being green isn’t the only way Healthy Spot
is helping out the community; the store has
partnered with Walk for the Underdog, a
fundraising arm for 30 rescue groups in the
Los Angeles area. The store hosts kennel-free
and cage-free adoptions,
during which potential
adoptive parents can
watch dogs run around a
playpen area and see
the dog’s true person-
ality. Anyone who
adopts a dog gets a
percentage off his or
her purchases that

recyclable paper bags and reusable
bags made from recycled post-con-
sumer plastic fibers. To clean up,
they use a biodegradable commer-
cial cleaner that is non-toxic, since
their four-legged customers often lick
things off the floor. 

“It’s about the individual making
the small adjustment,” says Kim. He
teaches store employees that even little
things can help, and encourages them
to turn off lights when they are not
being used and to break up incoming
boxes for the recycling bin. After
all, little changes can make a big
impact.  

Kim believes that taking care
of pets from a global perspective
also means educating human cus-
tomers. Dogs don’t make deci-
sions for themselves, so the shop
has made a commitment to help-
ing pet owners make the best deci-
sions possible. In this regard, every
food and treat manufacturer
Healthy Spot carries is carefully
researched. There are several big
brands that the store doesn’t carry,
for better or worse, in order to keep

day, as well as lifetime discounts. 
At Healthy Spot’s first

adoption day, almost half the
dogs that had been brought in

were adopted, and Kim says
there are a couple more adop-

tions that may yet result from that
day. Eventually, Kim hopes to have
weekly adoption days, rotated
through different rescue groups. 

Healthy Spot has also teamed
up with A Dog’s Life, a local ani-
mal organic treat manufacturer,
to develop a line of treats fea-
turing rescue dogs, along with
their unique stories, on the
packaging. They say that a
portion of the proceeds from
each bag sold is donated to
the underlying rescue organi-
zation.  

In the future, Kim hopes
to offer pet owners educational
seminars on subjects like raw

food, properly socializing dogs,
holistic alternatives and the ben-

efits of massage therapy. His ulti-
mate goal with Healthy Spot is to

create a one-of-a-kind community
center for people and their pets and
develop more loyalty to his opera-
tion.
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